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AMERICAN MOTORS CORPORATION 
INTERNATIONAL DIVISION 

14250 Plymouth Road 

Detroit, Michigan 48232 


Cable Code AMAUTOEX 
Telex No's: 23-0703; 23-5444 


Phone (313) 493-2000 December 15, 1971 


TO: ALL AMERICAN MOTORS INTERNATIONAL DISTRIBUTORS 
SUBJECT: "THIS IS AMERICAN MOTORS" - DEALER PROSPECTING KIT 


Under separate cover, we are today forwarding to you your personal 
copy of a comprehensive kit entitled ''This Is American Motors". 


This Kit has been designed to tell "the American Motors story". 

It will tell anyone interested in American Motors most everything 
they would want to know about us. It has been designed to assist 
you, our distributors, in soliciting new dealer prospects interested 
in the American Motors franchise, or it can be left with your 

banker when lines of credit for purchasing our vehicles or spare 
parts are being established. Used in conjunction with your own 
distributorship background and procedures, ''This Is American Motors" 
will merchandise and answer many questions asked about American 
Motors and its worldwide operations. 


Inside the Kit you will find a full color 24-page English/Spanish 
language brochure describing some of the highlights of American 
Motors history and present day operations. In this brochure, 
international operations are explored in detail, including parts 
and service, advertising and merchandising, and manufacturing 
operations. 


The Kit also contains a selection of material including the current 
Annual Report, 1972 model literature, advertising programs, the 
current edition of AM International News, American Motors Family 
Album and a complete listing of all AM International distributors. 
You can keep this Kit up-to-date by inserting new materials which 
we will be sending you as they become available. 


Much planning has been put forth to make this package a useful 
tool to be used by you in your day-to-day operations. We trust 
you will utilize it to its fullest advantage for both your organ- 
ization and Amgrican Motors International Division. 





. W. Steggles 


Director, Marketing Services 
International Division 
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The expanding automotive opportunity 


Today, the International Division plays an increasingly important role in 
American Motors Corporation. Our International operations reach out to 
133 countries. Over 300 people, expert in all phases of automotive mer- 
chandising—sales, marketing, advertising, parts, service and business man- 
agement—are directly employed by the International Division. 

American Motors and its predecessor companies have long been a major 
factor in the automotive market and especially alert to the challenges and 
opportunities offered internationally. With the acquisition of Jeep in 1970, 
American Motors International operations virtually doubled, and we now 
offer an expanded line of passenger cars and a complete line of utility 
vehicles. American Motors passenger cars are assembled in 9 countries and 
Jeep vehicles in 28 countries. This is in support of the modern manufac- 
turing facilities in the United States. 

This unique combination of vehicles, facilities and people make the 
American Motors business opportunity an exceptionally bright one. We 
invite you to investigate it fully. 


Las crecientes oportunidades 
en la Industria Automotriz 


Hoy en dia, la Division Internacional juega un papel que continua aumen- 
tando en importancia en la American Motors Corporation. Hoy, nuestras 
operaciones internacionales cubren 133 paises. Mas de 300 personas, 
expertas en todas las fases del mercadeo automotriz—ventas, mercadotéc- 
nica, propaganda, piezas de repuesto, servicio y gerencia comercial—han 
sido empleadas directamente por la Divisién Internacional. 

American Motors y sus compafias predecesoras han sido por mucho tiempo 
un factor vital en el mercado automotriz y han estado aprovechando es- 
pecialmente las oportunidades que ofrecen los mercados internacionales. 
Con la adquisicién de Jeep en 1970, casi se duplicaron las operaciones 
internacionales, y ahora ofrecemos una amplia linea de carros de pasajeros 
y de vehiculos utilitarios. Los carros de pasajeros se ensamblan en 9 paises 
y los vehiculos Jeep en 28 paises. Estas operaciones estan respaldadas por 
las modernas instalaciones fabriles en los Estados Unidos. 

Esta excepcional combinacion de vehiculos, instalaciones y personal hacen 
que la oportunidad comercial que brinda American Motors sea muy bri- 
llante. Le invitamos para que la investigue a fondo. 


Roy D. Chapin, Jr. John C, Secrest 
Chairman of the Board, American Motors Corp. AM Vice President Corporate Staffs 


M. A. van Merkensteijn 
AM Vice President International Operations 
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The heart of American Motors Cor- 


Motors. Peration is in Detroit, Michigan. 


Headquarters provide 1,236,600 
square feet of space for adminis- 
trative, sales, marketing, public 
relations and finance offices, In- 
ternational operations are based in 
this building as are engineering 
laboratories and styling studios. 


El ndcleo principal de la American 
Motors Corporation esta en De- 
troit, Michigan, E.U.A. La casa 
matriz tiene 1,236,600 pies cua- 
drados de espacio parasus oficinas 
de administracién, ventas, mer- 
cadeo, relaciones publicas y fi- 
nanzas. Las operaciones interna- 
cionales también tienen su sede 
principal en este edificio, como 
también los laboratorios de inge- 
nierila y los estudios de disefio 
y estilizacién. 































American 


Motors 


Corporate 
Structure 


Engineering & 
Research 
Vice President 


Operating 
Committee 


Satety & 
Reliability 


Vice President 


Product 
Planning 


Executive Director 


Styling 


Vice President 


Purchasing 


View Presient 


American Motors 
International 


Division 


Eastern 
Hemisphere 
Director 


Marketing 


Executive Director 





Latin America 
OW, 5 
Manager 


Military Sales 
Manager 


Regional 
Managers 


A Area 
‘Supervisors (4) 


Supervisors (2) 





Vice President 


Board of 
Directors 


Chairman 


Chiet Executive 
Otticer 


President 


ang 
Chiet Operating 
Otticer 





Marketing 


Vice President 


Marketing 
Services 


Director 


Parts & Service 
Gen’! Manager 


Merchandising 
Manager 


AM General 
Corporation 


President 





Parts Managers 





Public Controller's 


Relations Pri 
Vice President blag eeiss-ralt 


American Motors Parts & Distr. 
(Canada) Ltd. Services Division 
President Vice President 


International 
Division 
Vico President 
Operations 





Affiliated 


Companies 
Director 


Technical 
Services 
Passenger 
Cars 


Manager 


Technical wittys de 
Venezuela 


Gen'| Manager 


KD 
Specitications ooo! 


Manager 


Companies 


Estructura de la 
American Motors 
Corporation 


Administration 
& Finance 


Director 


Financial 
Planning 
Manager 


Corporate 
Statts 


Vice President 


Environmental 
& Civic Affairs 


Vice President 


Administration 


Vice Presigent 


Secretary's 
Office 


Corporate Secretary 
& House Counse 


International 
Division 


Vice President 





La Division 
Internacional 
de American 
Motors 


KD Operations 
& Tratfic 


Director 


Kenosha 
Administration Plant 


Manager 


Toledo Plant 


Maneger Manager 


Kenosha 
Tratfic 
Manager 


Scheduling 


Manager 





Accounting 


Manager 





The Story of 
American Motors 


La Historia de 
American Motors 

















Brig. Gen. John J. Pershing with a 1916 
Jeffery Quad Army Truck. 













































A relative youngster under its present name, American Motors 
Corporation’s roots reach down to the very earliest days of the 
automotive industry. 

American Motors came into being on May 1, 1954 through the 
merger of old and respected companies—Nash-Kelvinator Cor- 
poration and Hudson Motor Car Company. In February 1970, 
the Corporation further broadened its base and automotive 
heritage with the acquisition of Jeep Corporation. 
Nash-Kelvinator was itself a merger of Kelvinator (a refrigera- 
tion pioneer) and Nash Motors Company in 1937, It was headed 
by Charles W. Nash, one of the great automotive pioneers. He 
had headed Buick in 1910 and was President of General Motors 
in 1912 and resigned in 1916 to purchase the Thomas B. Jeffery 
Company of Kenosha, Wisconsin. This company produced 
Rambler automobiles from 1902 to 1914 when the name was 
changed to Jeffery. The four-wheel drive “Quad” truck of 
World War | fame was also built by Jeffery. The firm was re- 
organized as Nash Motors Company and production of both 
cars and trucks was greatly stepped up. In 1918 Nash Motors 
led the world in truck production with 11,000 units. 

Mr. Charles W. Nash, 

founder of Nash Motors. 
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1927 Hudson Phaeton 
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The 1921 Nash, Model 687 


Aunque relativamente nueva bajo su 
nombre actual, los origenes de la 
American Motors Corporation se re- 
montan a los albores de la industria 
automotriz. 

American Motors comenzo su exis- 
tencia el 10. de mayo de 1954 por 
medio de la fusién de dos antiguas 
y prestigiosas companias—Nash-Kel- 
vinator Corporation y Hudson Motor 
Car Company. En Febrero de 1970, 
la Corporacion amplio su esfera de 
accion y su tradicion automotriz con 
la compra de la Jeep Corporation. 

La Nash-Kelvinator misma fué el re- 
sultado de la fusiédn de Kelvinator 
(un precursor en la industria de la 
refrigeracion) y Nash Motors Com- 
pany que tuvo lugar en 1937. Esta 
habia estado bajo la direccién de 
Charles W. Nash, uno de los mas 
grandes precursores de la industria 
automotriz. El habia tenido a su cargo 
a la Buick en 1910 y habia subido a 
la presidencia de General Motors en 
1912, a la cual renuncio en 1916 para 
comprar la firma Thomas B. Jeffrey 
Company de Kenosha, Wisconsin. 
Esta compafia produjo los automo- 
viles Rambler desde 1902 hasta 1914 
cuando la marca fué cambiada a 
Jeffrey. El camion “Quad” con pro- 
pulsion en las cuatro ruedas, famoso 
durante la Primera Guerra Mundial, 
fué también fabricado por Jeffrey. La 
firma fué reorganizada bajo el nom- 
bre de Nash Motors Company y la 
produccion de tanto los automoviles 


B como los camiones tuvo un gran in- 


cremento. En 1918 Nash Motors al- 
canzo la supremacia mundial en la 
produccion de camiones con 11.000. 


"La fusion de Nash y Kelvinator dio 


lugar a que George W. Mason entrara 
a la organizacion. Mason, un antiguo 
gerente de produccion de la Chrysler, 
contribuy6 su gran experiencia auto- 
motriz al asumir la presidencia de la 
nueva corporacion. 
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The merger of Nash and Kelvinator 
brought George W. Mason into the 
corporate structure. Mason, a former 
works manager of Chrysler, brought 
a depth of automotive experience 
with him as he assumed the presi- 
dency of the new corporation. 
Mason’s special enthusiasm was for 
a new economical lightweight car. 
Some four years went into the devel- 
opment of the Nash “600” introduced 
in the fall of 1940. It marked the first 
application of a mass-produced U.S. 
automobile with single-unit construc- 
tion. All postwar Nash cars beginning 
with 1949 models followed this prin- 
ciple. 

March, 1950 saw the introduction by 
Nash-Kelvinator of the first modern 
compact car—with the nostalgic name 
Rambler. A name that rose to new 
fame in the compact “revolution” of 
the following years. 

Early in 1954, Hudson Motor Car 
Company agreed to merge with Nash- 
Kelvinator . . . and American Motors 
was created. 

The history of Hudson goes back to 
1909. Roy D. Chapin was the leading 
spirit in the new company and served 
as president from 1910 to 1923 and 
from 1933 until his death in 1936. 
The first offering, the four-cylinder 
Hudson “Twenty” was the first low- 
cost automobile with a selective slid- 
ing gear transmission with three for- 
ward speeds and reverse. This road- 
ster had a “guaranteed speed” of 50 
miles per hour and helped establish 
Hudson’s reputation for speed, rug- 
gedness and mechanical innovations. 
Possibly Hudson’s greatest contribu- 
tion was bringing the closed car with- 
in the financial reach of car buyers. 
In 1922, Essex (the lower priced 
Hudson line) introduced the closed 
coach priced within the reach of the 
average buyer. 

In 1929, Hudson shipped 300,962 cars 
to place Hudson third in the industry 
—the highest place any independent 
make would achieve until the record 
breaking performance of the modern 
Rambler more than a quarter of a 
century later. 

After World War II, Hudson presented 
the unit construction “step-down’’ de- 
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sign models. Of these, the Hudson 
Hornet became famous for its vic- 
tories in stock-car races. 

Beginning with the 1958 model year, 
American Motors dropped the Nash 
and Hudson names and concentrated 
on compact Ramblers which had won 
strong public acceptance. New mod- 
els of other companies, meanwhile, 
were continuing the trend of longer, 
heavier and more powerful cars, but 
revolution in automobile preference 
and design was under way. American 
Motors car sales rose from 114,084 in 
1957 to 217,332 cars, all Ramblers, 
in 1958. It was the only U.S. automo- 
bile company to sell more cars than in 
the previous year. One American 
competitor offered its first compact 
car. 

American Motors built 401,446 cars in 
1959—setting an alltime production 
and sales record for an independent 
automobile company. To meet the in- 
creased demand for Ramblers, more 
than $43 million was invested in an 
expansion program to boost capacity. 
In 1960, 485,745 Rambler cars were 
built, still another all-time high. In 
1963 Rambler worldwide production 
surpassed the half-million mark. 
During the next few years the com- 
pany invested $300 million in new ad- 
vanced-design engines, bodies and 
plant facilities. An entirely new line 
of larger cars was introduced in the 
1967 model year, including convert- 
ibles. Roy D. Chapin Jr. was named 
executive vice-president and general 
manager of the automotive division. 
On January 9, 1967, William V. Lune- 
burg became president and chief op- 
erating officer and Roy D. Chapin Jr. 
was elected chairman and chief exec- 
utive officer. Mr. Chapin staked out a 
new and bold direction for American 
Motors. Among the many forward 
steps taken to strengthen confidence 
in American Motors was a sharp re- 
duction in delivered prices of the low- 
priced Rambler American models to 
make them more competitive with 
imports. Management changes were 
made, with emphasis on younger 
executives. An all-new  sports-type 
car, the Javelin, went into produc- 
tion in August, 1967, and a two-pas- 





senger sports car, the AMX, bowed in 
February, 1968. The all-new 1970 
compact Hornet line of cars was in- 
troduced in the Fall of 1969, and the 
new sub-compact Gremlin bowed in 
April, 1970. 

As part of a planned expansion and 
acquisition program, American 
Motors on February 5, 1970 acquired 
Kaiser Jeep Corporation, formerly 
Willys-Overland. Jeep is a leading 
worldwide manufacturer of four- 
wheel-drive vehicles used in many 
sports and utility applications and is 
a major producer of military wheeled 
vehicles for the U.S. government. 

In 1940, experiments were started on 
what was to become the famed 
“Jeep” four-wheel drive military ve- 
hicle of World War Il. The U.S. Army 
selected the Willys design and the 
famed four-wheel drive quarter-ton 
truck was placed in production in 
1941. 

The company’s postwar production 
was designed to turn the wartime 
“Jeep” vehicle to peacetime needs 
in the U.S. and internationally. 

Since 1958, American Motors has 
greatly expanded its overseas mar- 
kets. A wholly-owned subsidiary, 
American Motors International Divi- 
sion, directs all overseas operations. 
American Motors (Canada) Ltd., lo- 
cated at Brampton, Ontario, oper- 
ates, however, as a separate subsid- 
iary. 

American Motors International Divi- 
sion is the international center for 
sales, parts, service, investment and 
financial counseling, advertising and 
sales promotion, and technical assist- 
ance for manufacturing and assembly 
operations abroad. 

American Motors is dedicated to a 
product philosophy that includes con- 
stantly improved quality with greater 
reliability and better service to the 
owner. The company will continue to 
furnish vehicles best suited to the 
needs of expanding segments of the 
market and with the features that 
buyers in these segments consider 
most important. 

Note: Current products are illustrated 
and fully described in the ‘Product 
Section”. 
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El entusiasmo especial de Mason era 
el de producir un nuevo y econdomico 
automovil de tamano pequenho. Se 
dedicaron cuatro anos al desarrollo 
del Nash “600” que fué introducido 
en el otono de 1940. Se debe ob- 
servar que fué el primer automévil 
fabricado en serie en los E.U.A, con 
carroceria integral. Todos los auto- 
moviles Nash posteriores a la guerra, 
comenzando con los modelos 1949, 
siguieron este principio. 

En marzo de 1950 se vio la intro- 
duccion, por parte de Nash-Kelvina- 
tor, del primer automdvil compacto 
moderno—con la nostalgica marca de 
Rambler, la cual adquirid nueva fama 
con la ‘“‘revolucién de los compactos”’ 
en los afios subsiguientes. 

En 1954, la Hudson Motor Car Com- 
pany se unié a la Nash-Kelvinator ... 
y asi se creo American Motors. 

La historia de Hudson comienza en 
el ano 1909. Roy D. Chapin era el 
hombre de empuje de la nueva com- 
pania y sirvid de presidente desde 
1910 hasta 1923; y desde 1933 hasta 
su fallecimiento en 1936. 

El primer producto, el Hudson 
“Twenty” de cuatro cilindros fué el 
primer automovil de bajo costo con 
transmision de engranajes corredizos 
con tres velocidades de avance y una 
de retroceso. Este ‘roadster’ tenia 
una ‘‘velocidad garantizada"” de 50 
millas por hora, y contribuyo a esta- 
blecer la reputacién de Hudson de 
velocidad, resistencia y de innova- 
ciones mecanicas. 

Probablemente, la contribucién mas 
grande de Hudson fué la de poner el 
automovil cerrado al alcance eco- 
nomico de los compradores de auto- 
moviles. En 1922, el Essex (el auto- 
movil de mas bajo precio de la linea 
Hudson) introdujo el coche cerrado 
con precio al alcance del comprador 
de término medio. 

En 1929 Hudson despacho 300.962 
automoviles colocandose en el tercer 
lugar en la industria—el lugar mas 
alto a que llegaria una marca inde- 
pendiente hasta la hazafa “record” 
de! Rambler moderno mas de un 
cuarto de siglo mas tarde. 

Después de la Il Guerra Mundial, 
Hudson presenté sus modelos a base 
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de construccion “‘integral.”’ De éstos, 
el Hudson Hornet se hizo famoso 
como ganador de carreras de auto- 
moviles fabricados en serie. 

A partir del aho de modelo 1958, 
American Motors descontinuo las 
marcas Nash y Hudson y se con- 
centro en el compacto Rambler que 
habia conquistado la aceptacién del 
publico. Los nuevos modelos de las 
demas compafias continuaron con la 
tendencia de ser mas grandes, mas 
pesados y mas poderosos, pero la 
revolucion en la preferencia y disefo 
de automoviles ya estaba en marcha. 
Las ventas de automoviles de Amer- 
ican Motors aumentaron de 114.084 
en 1957 a 217.332, Rambler todos, en 
1958. Fué la Unica compafia auto- 
motriz de los E.U.A. que vendié mas 
automoviles que en el afo anterior. 
Un competidor americano ofrecié su 
primer automoévil compacto. 
American Motors construyo 401.446 
automoviles en 1959—estableciendo 
un “record” sin precedente de pro- 
duccion y ventas de companias auto- 
motrices independientes. Para hacer 
frente a la creciente demanda de los 
automoéviles Rambler, mas de 43 
millones de dolares fueron invertidos 
en un programa para el aumento de 
la capacidad fabril. En 1960, se cons- 
truyeron 485.745 automoviles 
Rambler, de nuevo un “record” sin 
precedente, En 1963 la produccién 
mundial de Rambler sobrepaso el 
medio millén. 

Durante los afios siguientes la com- 
pania invirtid 300 millones de ddlares 
en nuevos disefios y adelantos en 
motores, carrocerias y fabricas. Una 
linea completamente nueva de auto- 
moviles se introdujo en el aho de 
modelo 1967, incluyendo converti- 
bles. Roy D. Chapin, Jr. fué nom- 
brado vicepresidente ejecutivo y 
gerente general de la division auto- 
motriz. 

El 9 de enero de 1967, William V. 
Luneburg paso a ser presidente y 
jefe principal de operaciones y Roy 
D. Chapin Jr. fué elegido presidente 
de la junta directiva y el primer ejecu- 
tivo de la corporacion. El Sr. Chapin 
trazo una nueva y franca politica para 
American Motors. Uno de los tantos 
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pasos progresistas tomados para 
consolidar la confianza en American 
Motors, fué una reduccién drastica 
de los precios al publico de los mo- 
delos Rambler American de bajo pre- 
cio para hacerlos mas competidores 
con los importados. Se hicieron cam- 
bios de la gerencia con énfasis en 
ejecutivos mas jovenes. El Javelin, un 
automovil completamente nuevo de 
estilo deportivo se puso en pro- 
duccion en Agosto de 1967; y el 
automovil deportivo, de dos pasa- 
jeros, el AMX, fué introducido en 
febrero de 1968. La linea completa- 
mente nueva de compactos Hornet 
para 1970 fué introducida en el otofo 
de 1969, y el nuevo sub-compacto 
Gremlin, en abril de 1970. 

Como parte del plan de expansidn 
y de adquisicién, American Motors 
adquirié, el 5 de febrero de 1970, a 
la Kaiser Jeep Corporation, antigua- 
mente Willys Overland. Jeep ha sido 
el primer fabricante del mundo de 
vehiculos de propulsion en las cuatro 
ruedas que se emplean en muchas 
aplicaciones deportivas y utilitarias 
y es uno de los productores mas 
grandes de vehiculos militares para 
el Gobierno de los E.U.A, 

En 1940 comenzaron los experi- 
mentos para lo que luego se con- 
virtio en el famoso ‘‘Jeep,”’ vehiculo 
militar de propulsi6n en las cuatro 
ruedas de la Il Guerra Mundial. El 
Ejército de los E.U.A. selecciono el 
diseno de Willys y el famoso camiéon 
de un cuarto de tonelada, de propul- 
sion en las cuatro ruedas, fué puesto 
en produccion en 1941. 

La produccién de la compafia des- 
pués de la guerra fué convertida para 
adaptar el vehiculo militar “Jeep” a 
las necesidades civiles de los E.U.A. 
e internacionales. 

A partir de 1958, American Motors ha 
ampliado considerablemente sus mer- 
cados en el extranjero. La Division 
Internacional, una compania_total- 
mente filial, dirige las operaciones in- 
ternacionales. American Motors 
(Canada) Ltd., situada en Brampton, 
Ontario, funciona, sin embargo, como 
una subsidiaria separada. 

La Division Internacional de American 
Motors es el centro internacional para 
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las ventas, los repuestos, el servicio, 
el asesoramiento de inversiones y de 
finanzas, la publicidad y la promo- 
cion de ventas, y la asistencia técnica 
para fabricacion y ensamblaje. 

American Motors se esfuerza en 
mantener una norma de productos 


que incluye la mejora constante de 
la calidad ofreciendo mayor confianza 
y mejor servicio para el cliente, La 
compania continuara suministrando 
vehiculos mas adecuados a las ne- 
cesidades de los crecientes merca- 
dos, y con las caracteristicas que los 


clientes en estos mercados consi- 
deren mas importantes. 

Nota: Los productos actuales estan 
ilustrados y totalmente descritos en 
la “Seccién de Productos” 
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Corporate 
Financial 
Status 


Estado Financiero 
de la Corporacion 





American Motors net earnings for fiscal year 1971 were 
reported at $10.2 million based on net sales of $1.2 
billion. Total assets stand at more than $500 million. 
Passenger car and Jeep vehicle sales accounted for 
approximately 80% of AM business with the remaining 
20% in government contracts and special market 
operations. 

Worldwide 1971 model Passenger car and Jeep vehicle 
sales totaled 348,389 Units. International Passenger car 
sales alone accounted for an increase of 46% over the 
comparable 1970 model year. 


The company is strongly organized and its nearly 23,000 
employees have the ability to meet the challenges of 
the present and the future in U.S. & World markets. 
American Motors continues to follow a well-defined 
plan for growth. 


Las utilidades netas de American Motors para el afio 
fiscal 1971 fueron de 10.2 millones de dolares basados 
en ventas netas de 1.2 billones de dolares. El activo 
total de la compafia es de mas de 500 millones de délares. 
Las ventas de carros de pasajeros y de vehiculos Jeep 
representan aproximadamente el 80% de los negocios 
de American Motors, y el 20% restante representa con- 
tratos con el gobierno y operaciones especiales en 
ciertos mercados. 

Las ventas mundiales de carros de pasajeros y de ve- 
hiculos Jeep del modelo 1971 alcanzaron un total de 
348,389 unidades. Unicamente las ventas de carros de 
pasajeros en los mercados internacionales represen- 
taron un aumento de 46% sobre las del afio de modelo 
1970. 

La compaiila esta sdlidamente organizada y su personal 
de casi 23,000 empleados tiene la habilidad para hacer 
frente a las demandas presentes y futuras de los mer- 
cados de los Estados Unidos y de todo él mundo. Amer- 
ican Motors continua siguiendo un plan bien definido 
para su mayor crecimiento. 





Note: Complete corporate financial information will be found in the Annual Report. A copy is included in the “Financial 


Section.” 


Nota: La informaci6n financiera completa de la corporacién se encuentra en el Informe Anual; un ejemplar del cual va 


incluido en la “Seccién Financiera.” 


American American 
Motors Motors 
Today en la Actualidad 


American Motors proving grounds, 
Burlington, Wisconsin. 





The American Motors complex of 
manufacturing plants in North Amer- 
ica covers almost 20 million square 
feet of space. Thirteen plants are in- 
volved, including some of the most 
efficient, up-to-date facilities in the 
automobile industry. 

Engine, axle and body assembly lines 
for passenger cars are concentrated 
in Wisconsin, Multi-million dollar in- 
vestments have been made in the past 
few years to improve the plants in 
Kenosha and Milwaukee, Wisconsin. 

The huge facilities where Jeep com- 
mercial vehicles are built are located 
in Toledo, Ohio and comprise nearly 
6 million square feet of space. 

The AM General Corporation which 
manufactures buses, heavy trucks and 
other vehicles for U.S. and other Gov- 
ernments operates four plants in 
Indiana totaling 2,500,000 square feet. 
Also located in Indiana is the plant of 
Windsor Plastics, a subsidiary that 
produces a variety of precision injec- 
tion moldings for non-automotive cus- 
tomers. 

Ontario, Canada is the site of other 
American Motors plants engaged in 
activities ranging from the produc- 
tion of engine blocks to interior soft 
trim parts. 

Several typical American Motors 
plants are illustrated. The preceding 
page is an aerial view of the Burling- 
ton, Wisconsin proving ground. 








AM General Corporation, South Bend, Indiana. 
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Automotive Assembly, Kenosha, Wisconsin. 





Kenosha Body Plant, Kenosha, Wisconsin. 





Automotive Assembly, Brampton, Ontario. 


El grupo de fabricas de American 
Motors en norteamerica cubre casi 
20 millones de pies cuadrados de 
espacio. Incluye un total de 13 
plantas. Entre ellas se encuentran 
algunas de las mas eficientes y 
modernas instalaciones en la indus- 
tria automotriz. 

Las lineas de ensamblaje de motores, 
ejes y carrocerias para carros de 
pasajeros estan concentradas en 
Wisconsin. Se han hecho inversiones 
de muchos millones de ddlares en 
los ultimos afios en las plantas de 
Kenosha y Milwaukee, Wisconsin. 
Las enormes instalaciones donde se 
fabrican los vehiculos comerciales 
Jeep estan ubicadas en Toledo, Ohio, 
y cubren casi 6 millones de pies 
cuadrados de espacio. 

La A. M. General Corporation que 
fabrica omnibuses, camiones pesados 
y otros vehiculos para los gobiernos 
de los E.U.A. y de otros paises tiene 
en funcionamiento cuatro plantas en 
Indiana con espacio de 2,500,000 pies 
cuadrados. También situada en In- 
diana esta la planta de Windsor Plas- 
tics, una subsidiaria que produce una 
gran variedad de molduras fabricadas 
a inyeccion para clientes fuera de la 
industria automotriz, 

Ontario, Canada es la sede de otras 
plantas de American Motors la pro- 
duccion de las cuales se extiende 
desde bloques de motores hasta 
piezas de adorno interior. 

Se ilustran varias plantas tipicas de 
American Motors. La pagina anterior 
lleva una vista aérea de la pista de 
pruebas en Burlington, Wisconsin 
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Quality Starts 
Deep Down 
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American Motors plants are geared to 
efficient production of a highly com- 
plicated product. The average car is 
made up of some 20,000 parts. Con- 
sidering body models, colors, optional 
equipment and all the other variables, 
the number of potentially different 
products becomes almost astronom- 
ical. Yet all of the parts arrive at the 
right spot at the right time. 

American Motors produces in its own 
plants most of the components for a 
car, from forgings to soft trim. To 
gain maximum quality, the production 
of similar components is now concen- 
trated in single plant locations. 

As an innovator, American Motors has 
developed such basic quality features 
as single-unit construction and deep- 
dip rustproofing. Today, more man 
hours are concentrated on higher 
quality than ever before to assure that 
a vehicle leaving an American Motors 
plant is as near perfect as man and 
machine can make it. 





. 


Las fabricas de American Motors 
estan adaptadas para la produccién 
eficiente de un producto altamente 
complicado. El automovil promedio 
se compone de 20.000 piezas. Con- 
siderando los modelos de carroceria, 
colores, equipos opcionales y demas 
variedades, el numero probable de 
productos diferentes es casi astro- 
nomico. Aun asi, todas las piezas 
llegan a su debido lugar en el mo- 
mento debido. 

American Motors produce en sus 
propias plantas la mayoria de los 
componentes de los automoviles, 
desde piezas forjadas hasta la tapi- 
ceria suave. Para obtener la calidad 
maxima, la produccién de compo- 
nentes similares esta ahora concen- 
trada en plantas individuales. 

En su calidad de innovador, American 
Motors ha desarrollado caracteris- 
ticas de calidad basica como la cons- 
truccion integral y la _ inmersion 
profunda anticorrosiva. Actualmente 
se dedican mas horas-hombre a la 
alta calidad que antes, para asegurar 
que cada vehiculo que salga de la 
planta de American Motors tenga la 
mayor perfeccién que se pueda ob- 
tener con mano de obra humana y 
con maquinaria. 





cs | 
vw Andel at, 


yy 
oN 





15 


16 


Styled to public taste... 


Alert to safety 


Con estilo para el gusto del publico... 
Con acatamiento a la seguridad 


American Motors recently expanded 
styling studios now cover almost 
56,000 square feet. Included are a 
10,000 square foot showroom for the 
display of finished designs, a wood 
and plastic fabricating shop, interior 
modeling studio and a fiberglass fab- 
ricating shop. Space for three full- 
scale clay models and numerous % 
scale future car concepts is available 
in the advance styling area. 

Jeep styling is also located at Amer- 
ican Motors headquarters in Detroit. 
Such advanced vehicles — keyed to 
public interest—as Javelin and Grem- 
lin are products of the talent at work 
in the styling studios. 





American Motors recientemente am- 
plio sus estudios de estilo los cuales 
actualmente abarcan casi 56.000 pies 
cuadrados. Estos incluyen una sala 
de 10.000 pies cuadrados para la ex- 
hibicién de productos acabados, un 
taller de maquetas de madera y 
plastico, un estudio de modelos de 
interiores, y un taller de modelos de 
“fiberglass.”’ En la seccién de estilo 
avanzado hay espacio para modelos 
de arcilla en escala de tres cuartos y 
Para numerosos conceptos de mo- 
delos de automoviles en escala de 
3/8. El departamento de estilizacién 
de la linea Jeep también se encuentra 
en las oficinas principales de Amer- 
ican Motors en Detroit. 

Vehiculos de estilo avanzado — de 
acuerdo con el interés publico—como 
Javelin y Gremlin son productos del 
talento que existe en los estudios de 
estilizacién de American Motors. 





American Motors’ newly expanded 
engineering laboratories in Detroit 
have a dual function. Safety is a prime 
concern and so is the reduction of 
emission pollutants. Giant machines, 
many designed by American Motors 
engineers, twist, bend and crush—all 
in the interest of building safer, 
stronger cars. 

Technicians are deeply involved with 
the ecology factors of the automobile. 
Every kind of driving is simulated with 
emissions carefully measured. One 
new test area allows three cars to be 
checked at one time as they follow a 
predetermined pattern that duplicates 
the desired conditions of an actual 
trip. 


Los laboratorios de ingenieria, re- 
cientemente ampliados, de American 
Motors en Detroit, tienen una doble 
funcion. La seguridad es la preocu- 
pacion principal, pero también lo es 
la reduccion de emanaciones conta- 
minadoras. Maquinas gigantes, 
muchas de las cuales fueron di- 
senadas por ingenieros de American 
Motors’ tuercen, doblan y trituran ma- 
teriales—todo esto debido al interés 
de construir automoviles mas seguros 
y mas fuertes. 

Los técnicos estan muy ocupados 
con los factores ecoldgicos del auto- 
movil. Todo tipo de funcionamiento 
es imitado para medir cuidadosa- 
mente las emanaciones. Un nuevo 
sitio de pruebas permite examinar 
tres automoviles al mismo tiempo a 
medida que pasan por una prueba 
que duplica las condiciones deseadas 
de un viaje verdadero. 
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American 
Motors 
International 
Division 





The combining of American Motors and 
Jeep operations gave the company a new 
and stronger position in world markets. 
Jeep products are known everywhere and 
they are now assembled or manufactured in 
28 countries. This wide acceptance in so 
many important markets also provides ex- 
cellent leverage for passenger car sales. 
International operations are totally consoli- 
dated. All international personnel are re- 
sponsible for passenger cars and Jeep com- 
mercial vehicles. Distributorships, however, 
are not necessarily consolidated and may 
be different for the two lines. 

American Motors now has over 12% of U.S. 
Passenger car export sales, and indications 
point to still further increases. Overall, in- 
cluding Jeep vehicles, international sales 
in 1971 approached 45,000 vehicles with the 
trend up. 

As a major power in the international ve- 
hicles market, American Motors will use its 
skills and resources to the manufacture of 
products that are innovative and compete 
in growing segments of the market. 


La Division 
Internacional 
de American 
Motors 





La combinacion de las operaciones de 
American Motors y Jeep dié a la com- 
pania una nueva y mas fuerte posicién en 
los mercados mundiales. 

Los productos Jeep son conocidos en todas 
partes y actualmente se ensamblan o fabri- 
can en 28 paises. Esta amplia aceptacion 
en tantos mercados importantes también 
suministra una ventaja para la venta de 
automoviles. 

Las operaciones internacionales estan total- 
mente consolidadas. Todo el personal inter- 
nacional es responsable de los automéviles 
y de los vehiculos comerciales Jeep. Los 
distribuidores, sin embargo, no estan con- 
solidados completamente, y pueden ser 
diferentes para cada linea. 

American Motors tiene actualmente mas 

del 12% de las ventas de exportacion de 
automoviles de los E.U.A. y hay indicaciones 
de que habran mas aumentos. En total, in- 
cluyendo los vehiculos Jeep, las ventas 
internacionales en 1971 se aproximan a los 
45,000 vehiculos con una tendencia ascen- 
dente. 
Siendo una potencia de importancia en el 
mercado internacional de vehiculos, Amer- 
ican Motors empleara su pericia y recursos 
en la fabricacion de productos que sean 
innovadores y que compitan en los seg- 
mentos de mayor incremento en los di- 
ferentes paises. 
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Strong 
Promotional 
Assistance 


Poderosa 
Asistencia de 
Promocion 


American Motors conducts extensive 
advertising programs in international 
markets to build awareness and cre- 
ate a favorable image for passenger 
cars and Jeep vehicles. 

Newspaper and magazine advertising 
play the most important role in pre- 
senting products to the consumer. 
Magazines currently carrying Amer- 
ican Motors advertising have a circu- 
lation of over 5 million with a pass-on 
readership of nearly 20 million. 

In addition, television commercials 
have been prepared to demonstrate 
competitive advantages. Extensive 
television schedules have run in many 
distributor areas, 

Distributor advertising is encouraged 
through the international distributor 
co-op advertising program —a cost 
sharing of approved programs. 
Attractive showroom display material 
is provided distributors to enhance 
their display areas. 

International sales literature is pro- 
vided in four languages — English, 
Spanish, German and French. 

The American Motors ‘“‘A’’ mark cor- 
porate symbol is playing an increas- 
ingly important part for distributors. 
Sign programs are available for all 
distributors and the “A” mark is now 
an integral part of all promotional 
material. 
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American Motors Local Action Planner 





American Motors lleva a cabo pro- 
gramas extensos de publicidad en 
los mercados internacionales para 
crear y propagar la imagen favorable 
de los automéviles y de los vehiculos 
Jeep. 

La publicidad en periddicos y re- 
vistas juega el papel mas importante 
en la presentacién de los productos 
al consumidor. Las revistas que ac- 
tualmente publican los anuncios de 
American Motors tienen mas de 5 
millones de circulacién con un total 
de lectores de casi 20 millones. 
Ademas de esto, se han preparado 
anuncios para televisidn que demues- 
tran las ventajas competidoras. En 
muchas regiones de distribucién se 
han llevado a cabo muchos programas 
de televisién. Se le da incentivo a la 
publicidad por parte del distribuidor 
por medio de un programa coopera- 
tivo de publicidad con el distribuidor 
internacional — que representa una 
contribucién en los costos de pro- 
gramas aprobados. 

A los distribuidores se les suministran 
materiales atractivos para exhibicién 
en la sala de ventas. 

Los catalogos se suministran en 
cuatro idiomas—Inglés, Espafol, Ale- 
man y Francés. 

El simbolo “A” de marca de Amer- 
ican Motors esta adquiriendo impor- 
tancia creciente con los distribui- 
dores. Hay programas de letreros 
disponibles para todos los distribui- 
dores y la marca “A” es ahora parte 
integral de todo material de promo- 
cion 
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Service Support 
A e Servicio 


aVvea\¥i a ] 
DOYO Gd 


American Motors recognizes that expert service is a 
key to success in any market. For this reason, Ameri- 
can Motors has set up a system of service training 
that will bring the latest in factory-approved tech- 
niques to distributors and dealers around the world. 
Training specialists demonstrate with ultra-modern 
diagnostic equipment and service tools. Service train- 
ing is conducted on a personalized basis so that the 
student becomes completely familiar with the methods 
of correctly answering service problems and can pass 
his knowledge on to fellow service technicians. 


a Sear ets reer 


American Motors reconoce que el servicio experto es 
imprescindible para el éxito en cualquier mercado. 
Por esta razon, American Motors ha establecido un 
sistema de entrenamiento de servicio que suministra 
las ultimas técnicas de la fabrica, a los distribuidores 
y concesionarios alrededor del mundo. Los instruc- 
tores especializados hacen las demostraciones con 
lo ultimo en equipos y herramientas de servicio. El 
entrenamiento de servicio es conducido a base per- 
sonal para que el estudiante se familiarice completa- 
mente con los métodos correctos de determinar los 
problemas de servicio y pueda comunicar su conoci- 
miento a sus companeros. 
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The Parts 
Picture 


El Suministro de 
Repuestos 





With the introduction of a modern 
computerized system of parts distri- 
bution, American Motors can provide 
dealers with the highest level of 
service in the industry. 

Both American Motors passenger car 
and Jeep vehicle parts are incorpo- 
rated into the system which is based 
at the Milwaukee Parts Plant. 

The parts system involved an invest- 
ment of $4 million and was developed 
entirely by American Motors person- 
nel, using the latest and most sophis- 
ticated equipment. A total of 104,000 
replacement parts for American 
Motors and Jeep products are in- 
volved. Passenger car parts are 
stocked to serve motor cars up to 10 
years old. Jeep service parts go back 
20 years. This computerized system 
makes it possible to give exception- 
ally swift replacement parts service to 
owners located around the globe. 


Con la introduccién de un sistema 
moderno de distribucion de repues- 
tos a base de computadores elec- 
tronicos, American Motors puede dar 
a los concesionarios el servicio de 
mas alto nivel en la industria. 

Tanto los automoviles como los ve- 
hiculos Jeep de American Motors 
estan incorporados en este sistema 
el cual tiene su sede en la Planta de 
Repuestos de Milwaukee. 

El sistema de repuestos necesité la 
inversion de 4 millones de dolares y 
fué desarrollado enteramente por per- 
sona! de American Motors, utilizando 
el ultimo y mas complicado equipo. 
Esto implica un total de 104.000 re- 
puestos para los productos de Amer- 
ican Motors y Jeep. Las existencias 
se mantienen para automoviles hasta 
de diez afios de antiguedad y para 
Jeep los repuestos son hasta para 20 
anos. Este sistema de computador 


hace que el servicio de repuestos sea 
excepcionalmente rapido para todos 
los clientes alrededor del mundo. 
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IKA—Renault, S.A.—Buenos Aires, Argenti 
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American Motors 
Around The World 


International operations are truly 
world-wide. Automobiles are shipped 
completely assembled from U.S. 
Plants or knocked down for assembly 
in nine countries. 

Jeep vehicles are assembled in 28 
countries. In some countries, passen- 
ger car and Jeep operations are con- 
solidated in the same facility. 
Distributors selling passenger cars 
and Jeep vehicles number nearly 200. 
Many have showroom facilities which 
are impressive by any standard. Most 
distributors have their own dealer or- 
ganizations or branches to serve their 
American Motors customers. These 
distributors have invested millions of 
dollars—sound evidence of their faith 
in American Motors’ ability to provide 
them with products competitive in 
their markets and that will make their 
investments profitable. American 
Motors gladly accepts this as a major 
responsibility. 


ae > “ 


Vehiculos Automotores Mexicanos, SA, Mexico City, Mexico 


American Motors 


Alrededor del Mundo 


Las operaciones internacionales son 
verdaderamente de extension mun- 
dial. Los automoviles se despachan 
completamente armados de las fa- 
bricas de los E.U.A., o desarmados 
para su montaje en diez paises. 

Los vehiculos Jeep son ensamblados 
en 28 paises. En algunos paises las 
operaciones de automoviles y de Jeep 
estan consolidadas en la misma ins- 
talacion. 

Los distribuidores que venden auto- 
moviles y vehiculos Jeep ascienden 
a casi 200. Muchos de éstos tienen 
salas de exhibici6n que son impre- 
sionantes bajo cualquier punto de 
vista. La mayoria de los distribuidores 
tienen su propia organizaci6n de 
agencias o sucursales para servir a 
los clientes de American Motors 
Estos distribuidores han_ invertido 
millones de dolares—evidencia, con- 
creta de su fé de que American 
Motors les suministrara productos 
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American Motors South Africa (Pty) Ltd., Johannesburg, South Africa. 


competidores en su mercado y que 
haran que susinversiones sean lucra- 
tivas. American Motors se complace 
en aceptar esta responsabilidad. 
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International Shows 
And Exhibits 


Exposiciones y 
Exhibiciones 
Internacionales 


Wide product exposure is assured 
through American Motors participa- 
tion in International Automobile 
Shows. The 1970 Geneva Auto Show 
was used for the world introduction 
of Gremlin. Working with the distrib- 
utor of the area, American Motors 
products went on display at eight of 
the largest International Auto Salons 
duing 1971. In the future, American 
Motors will be prominent in the top 
shows with outstanding exhibits of 
passenger cars and Jeep vehicles. 


La amplia exhibicién queda asegu- 
rada con la participacién de American 
Motors en las Exposiciones Interna- 
cionales de Automéviles. La Exposi- 
ciédn Automotriz de Ginebra se utilizo 
para la introduccién del Gremlin. En 
colaboracion con el distribuidor de la 
region, los productos de American 
Motors fueron exhibidos en ocho de 
las mas grandes Exposiciones Inter- 
nacionales durante 1971. American 
Motors tendra prominencia en el 
futuro en las exposiciones mas im- 
portantes con exhibiciones sobre- 
salientes de sus automoéviles y ve- 
hiculos Jeep. 
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American Motors 


International Operations 
Operaciones Internacionales 


de American Motors 


International Operations: 
Manufacturing and Assembly 
Plants and Licensees, 
Passenger Cars: 
Argentina, Cordoba 
Australia, Melbourne 
Costa Rica, San Jose 
Iran, Teheran 

Mexico, Mexico City 
New Zealand, Auckland 
Philippines, Manila 
South Africa, Durban 
Venezuela, Mariara 


Manufacturing and Assembly 
Plants and Licensees, Commercial 
and Utility Vehicles: 
Argentina, Cordoba 
Australia, Brisbane 

Ceylon, Colombo 

Chile, Santiago 

Colombia, Bogota 

Costa Rica, San Jose 
France, Paris 

India, Bombay 

Indonesia, Djakarta 

lran, Teheran 

Israel, Haifa 


Operaciones Internacionales: 
Fabricas y Plantas 

de Ensamblaje, 

Carros de Pasajeros 
Argentina, Cordoba 
Australia, Melbourne 
Costa Rica, San Jose 
Iran, Teheran 

Mexico, Mexico City 
New Zealand, Auckland 
Philippines, Manila 
South Africa, Durban 
Venezuela, Mariara 


Fabricas y Plantas de 
Ensamblaje, Vehiculos 
Comerciales y Utilitarios 
Argentina, Cordoba 
Australia, Brisbane 
Ceylon, Colombo 
Chile, Santiago 
Colombia, Bogota 
Costa Rica, San Jose 
France, Paris 

India, Bombay 
Indonesia, Djakarta 
Iran, Teheran 

Israel, Haifa 


Japan, Tokyo 

Korea, Seoul 

Malagasy Republic, Tananarive 
Mexico, Mexico City 
Morocco, Casablanca 
New Zealand, Auckland 
West Pakistan, Karachi 
Philippines, Manila 
Portugal, Lisbon 

South Africa, Pretoria 
Spain, Zaragoza 
Taiwan, Taipei 
Thailand, Bangkok 
Turkey, Tuzia 

Uruguay, Montevideo 
Venezuela, Tejerias 
Zambia, Lusaka 


Subsidiaries and Affiliated 
Companies: 
A.M.C. De Venezuela, C.A. Caracas, 
Venezuela 
American Motors Del Peru, Lima, Peru 
American Motors (Great Britain) 
Ltd., London, England 
American Motors South Africa (Pty) 
Ltd., Johannesburg, 
Republic of South Africa 


Japan, Tokyo 

Korea, Seoul 

Malagasy Republic, Tananarive 
Mexico, Mexico City 
Morocco, Casablanca 
New Zealand, Auckland 
West Pakistan, Karachi 
Philippines, Manila 
Portugal, Lisbon 

South Africa, Pretoria 
Spain, Zaragoza 
Taiwan, Taipei 
Thailand, Bangkok 
Turkey, Tuzia 

Uruguay, Montevideo 
Venezuela, Tejerias 
Zambia, Lusaka 


Compaiias Subsidiarias y 

Afiliadas 

A.M.C. De Venezuela, C.A. Caracas, 
Venezuela 

American Motors Del Peru, Lima, Peru 

American Motors (Great Britain) 
Ltd., London, England 

American Motors South Africa (Pty) 
Ltd., Johannesburg, 
Republic of South Africa 


Auto Tecnica, S.A. San Jose, 
Costa Rica 

Constructora Venezolana de Vehicu- 
los, C.A. Caracas, Venezuela 

Ensambladora Centroamericana, S.A. 
San Jose, Costa Rica 

Financiera de America, S.A., 
San Jose, Costa Rica 

IKA-Renault, S.A. Buenos Aires, 
Argentina 

Jeep Caracas, Caracas, Venezuela 

Jeep Overseas, S.A. Zurich, 
Switzerland 

Mahindra & Mahindra Ltd., Bombay, 
India 

Permanente, S.A. Buenos Aires, 
Argentina 

Rambler Motors (AMC) Ltd., London, 
England 

Turk Willys Overland Fabrikalari, A.S. 
Istanbul, Turkey 

Vehiculos Automotores Mexicanos, 
S.A. Mexico, D.F. Mexico 

Willys de Venezuela, S.A. Tejerias, 
Venezuela 

Willys Motors (Australia) Pty., Ltd., 
Brisbane, Australia 


Auto Tecnica, S.A. San Jose, 
Costa Rica 

Constructora Venezolana de Vehicu- 
los, C.A. Caracas, Venezuela 

Ensambladora Centroamericana, S.A. 
San Jose, Costa Rica 

Financiera de America, S.A., 
San Jose, Costa Rica 

IKA-Renault, S.A. Buenos Aires, 
Argentina 

Jeep Caracas, Caracas, Venezuela 

Jeep Overseas, S.A. Zurich, 
Switzerland 

Mahindra & Mahindra Ltd., Bombay, 
India 

Permanente, S.A. Buenos Aires, 
Argentina 

Rambler Motors (AMC) Ltd., London, 
England 

Turk Willys Overland Fabrikalari, A.S. 
Istanbul, Turkey 

Vehiculos Automotores Mexicanos, 
S.A. Mexico, D.F. Mexico 

Willys de Venezuela, S.A. Tejerias, 
Venezuela 

Willys Motors (Australia) Pty., Ltd., 
Brisbane, Australia 
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